
MAIN QUESTIONS PROPOSED FOR THE HEARING

ON 1 MARCH 2010
1. Why is information necessary?

2. What information should be given to what consumer (the "average"/"vulnerable" consumer)

a) What is desirable/possible

b) Useful/essential

c) Excessive/adequate?

3. Timing and form of the information

4. Who is responsible for informing/assisting/advising?

5. The role of advertising and marketing in information (Directive 2005/29/EC)

6. Is the proposal for a directive on consumer rights satisfactory as regards information relating to contracts (pre-contractual, contractual and post-contractual)?

7. What are the effects of information that is inadequate/erroneous/misleading? (burden of proof)

8. Areas of special interest

a) Foodstuffs

b) Medicinal products

c) Financial Services

d) E-commerce
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